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DEAN’S MESSAgE—SPriNg 2011
Much has changed since my update last spring. The labour market is now starting to 
show true signs of improvement—music to the ears of our staff in the Career Centre. 
Our executive development numbers are returning to growth—another solid sign of the  
recovery, and the gaping pit at Frontenac and Union streets has transformed into the 
structure that is the beginnings of the Goodes Hall Expansion.  

While I don’t own a crystal ball, I do feel confident about making a few predictions 
about where Queen’s School of Business is headed.   

I predict that by the spring of 2020, the potential of each Queen’s School of Business 
 student will be fully realized through an exceptional, whole-student experience—both 
inside and outside the classroom. Case in point: the Career Development Fund will  
be in place, helping to prepare students to transition from life as a student to life as a 
business person.  

I also see a strengthened international focus that exposes students, faculty and alumni 
to a diversity of experiences and cultures. In fact, we’re already helping to ensure that 
future alumni will be able to conduct business in an evolving global context, and I invite 
you to turn to page 21 for more on our latest international collaboration.  

I predict the School will have achieved a level of thought leadership that entrenches 
its place as a global leader in business education and a driving force for business  
thinking and innovation.  

Finally, I foresee an extraordinary landscape for learning—one that strengthens the 
School’s connected and collaborative environment for students, faculty and alumni. The 
75,000-sq.-ft. expansion of Goodes Hall is front and centre of these exciting changes to 
our landscape.  

So, what will it take to turn this vision into reality? Queen’s School of Business has 
always enjoyed strong support from its students and alumni, and it’s with your continued 
support that I know we can achieve this vision.  

There are many ways you can stay connected to your alma mater. Sign up for  
Alumni Central, where you can learn about upcoming events and look up classmates; read 
QSB Magazine, in print and now online; or follow us on Facebook, Linkedin or Twitter.

Starting this year, we would like to invite you to help inaugurate a new tradition: the 
first annual Queen’s School of Business Open House on October 22. Join us for brunch, 
student-led tours of our new expansion and the Gaels football game! Mark your calendars 
now and stay tuned for more information. All alumni are welcome to attend, especially 
those celebrating class anniversaries (years ending in ‘1 and ‘6 of all decades.)

While there are many changes on the horizon, there is also much that remains the 
same. Queen’s School of Business has always urged its students and alumni to dare 
to dream big dreams and not to set limits on their potential. Our alumni have founded  
companies in the carbon offset market, become bestselling authors (cover story, page 16) 
and lead major financial institutions. Our recent Dare to Dream winners profiled on page 8 
will no doubt be following in their footsteps soon. The future is looking very bright!

Thank you for your continued interest, advice and support. Please stay in touch—and 
enjoy your summer.

FROM THE DEAN
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The Winter issue of QSB Magazine was quite interesting for me, 
sparking three emotions at different points. In no particular order:

1. hAPPiNESS—The photo in your flashback contest (below) was 
taken during Frosh week in September 1990 (Commerce Class of 
1994). I am the third from the right (with glasses), and have great 
memories of the experience. 

2. SADNESS—I was very sorry to hear about the passing of Gord 
Cassidy. While I was not in any of his classes, I worked for the Public  
Executive program for the summer between first and second years, 
and was involved with the development of the Executive MBA  
program. Gord was a great boss, a gentleman and a scholar. He had 
boundless energy and enthusiasm which made the work fun.

3. rEgrET—I am not 100% sure, but read-
ing the article on the Bargaining Game,  
I suspect that I was a member of the team 
that received the early “Final Offer First” 
that Rick Jackson referred to in the article—  
although I seem to recall that it was Alfie’s 
that we were supposed to go to when 
ready to capitulate. The other team took an  
interesting approach, likely predicated on 
the assumption that our team (all of whom 
had done quite well academically) were 
unlikely to risk damage to our marks by not 
settling. There were two fatal flaws in this 

strategy, however. The first (which Rick mentioned) was the emo-
tional one re: the power of anger to trump self interest. The second 
was a logical flaw related to the course timing—for all of us, it was 
near the end of the first semester in our fourth year. Given the recruit-
ing cycle, our entire team was mostly done with the interview process 
and with multiple job offers on the table, marks no longer had the 
same weight that they may have had at an earlier point. The regret 
comes from the fact that the experience was cut short, as I think 
we lost out on a valuable learning opportunity. That being said, the 
lessons I did take away from the experience (keeping one’s cool in 
the face of provocation and learning to not take business challenges 
personally) have been valuable ones in my professional career.

rOSS PETErSMEyEr, TOrONTO

This is a photo from Frosh Week in 
1990. Pictured are some of my fellow 
BCom’94s.  

At left, with a backward facing ball 
cap, I’m pretty sure is Richard Ward. In 
the middle, is Pravin Rajagopal. Third 
from the right is Ross Petersmeyer.

Unfortunately, I am not able to identify 
the other people in the photo.

ANDrEAS hESSE, VANCOuVEr

QSB ADvISORy BOARD MEMBERS

LETTERS

Send your letters to qsbmagazine@business.queensu.ca or to the address on page 1, Attention: Shelley Pleiter.

Correction: Prof. Susan Brodt caught a typo in the website address for a group raising funds for victims of the Chilean earthquake. The correct 
address is www.vocesunidasporchile.com Susan adds, “Note that it is made up of the words squished together — voces unidas por chile — 
which means voices united for Chile in English.”
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QSB celebrated a relationship that dates 
to the founding of Queen’s Bachelor of 
Commerce program in 1919 at a May 
reception that recognized the continued 
generosity of the Institute of Char-
tered Accountants of Ontario (ICAO). 
Accounting students Katie Shotbolt 
(left), Vanesse Yu (second from right) and 
Jesse Weening (far right) presented the 
Institute’s CEO, Rod Barr, with a plaque 
honouring this enduring partnership. At 
the same ceremony, ICAO announced 
its newest commitment: $2-million that 
over the next 10 years will fund several 
initiatives, including the CA-Queen’s 
Centre for Governance and its Voluntary 
Sector Reporting Awards Program, the 
CA Professorship in Accounting, and the 
Chartered Accountants Lecture Hall in 
the new wing of Goodes Hall currently 
under construction. 

iCAO’s $2-million pledge continues long-standing relationship with QSB

Would the next Bill gates please step forward?
Premier international youth forum coming to QSB in August

Changing the world—one blue bin at a time

Queen’s School of Business is host and sponsor of the Junior 
Achievement “Next Generation Leaders Forum” that runs 
Aug. 7–11 on campus. This annual event, now in its 41st year, 
connects future business leaders from around the world with 
experts from QSB and other business schools and industry. 
More than 150 high school students will descend on Kingston 
for this intensive five-day conference that exposes participants 

to real-world business challenges that they’ll tackle in collab-
oration with their global peers, business professors and industry 
representatives. 

 for more information, visit www.imnext.org

Prof. John Phelan has high expectations of students in his Com351 
Leadership Class. The main course requirement is nothing less 
than ‘change the world.’ After learning leadership concepts 
in class, student teams are given free rein to identify a project 
that will effect change in their local, national or even global 
communities. Teams are carefully composed to reflect a balance 
of genders and a mix of QSB Commerce and the international 
exchange students who make up a large portion of this elective 
course open to third- and fourth-year Commerce students.

“The students always rise to the challenge,” John says 
admiringly. “It’s a great opportunity to put their idealism into 

action, learn about self-directed teams in a real life situation, 
and to demonstrate their own leadership abilities.”

Students in the winter term tackled such issues as 
improving clean water access in Africa, increasing AIDS 
awareness in Kingston, and promoting online volunteering, 
among many others. 

Improving recycling rates in Queen’s residences was the 
project tackled by Farhad Afzalzada, Lauren Bailey, Jeffrey 
Cheng, Gordon Frenke and Fabian Hascoet. After discovering 
that students in residence have to take their recyclables to a 
common recycling bag on each floor, the team decided to conduct 

P r O g r A M  N E W S
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Queen’s Commerce students (from left) Kayleigh Roberts, 
Morgan Klein-MacNeil and Ben Richards took top honours 
and a $1,200 prize at CASE IT, an international undergraduate 
business case competition focusing on Management Information 
Systems. 

The February competition, hosted by BC’s Simon Fraser 
University, drew 16 teams from around the world, including those 
from Carnegie Mellon, Arizona State, California’s state univer-
sity at San Diego, the University of Manitoba, UBC, Singapore 
Management University and the Warsaw School of Economics. 

Commerce team 1st in international case competition at SFu

an experiment. They wanted to see if 
placing blue recycling bins in students’ 
rooms would result in more materials 
being recycled. 

They collected the garbage from 
wastebaskets in each room on a floor in 
Gordon-Brockington Hall, sorted it into 
recyclable and non-recyclable waste, 
then weighed both piles. The following 
week, the group delivered recycling 
bins to every room on the same floor. 
After allowing a week’s worth of waste 
to accumulate, they again collected and 
measured the amount of recyclable and 
non-recyclable materials in the waste-
baskets located next to the new blue 
recycling bins. 

In the first instance, 38% of material 
thrown in the garbage bins was actually 
recyclable. After students had the blue bin 
option in rooms, that amount dropped to 
14%—a reduction of nearly 25%.

“What was really interesting was 
that most of the students on that floor 
had considered themselves to be avid 
recyclers,” says Gordon Frenke, the 
team’s spokesperson. “It was great to see 
that adding the recycling bins still had a 
significant impact.”

All the students were graded on 
these projects that accounted for 35% of 
their final mark. “It’s not always all about 
the marks,” says their professor. “Though 

the Gord/Brock residence in the 
2011/2012 academic year. The team plans 
to continue to measure outputs in this 
residence-wide experiment in the hope 
that the blue bin program will be imple-
mented in all residences on campus the 
following year.

teams had to demonstrate that they were 
putting concepts learned in class into 
practice, the work they did had a real 
ripple effect in the community.”

Queen’s residence staff agreed. 
Thanks to the Commerce team’s efforts, 
blue bins will be distributed throughout 

Their parents may have been surprised: Commerce team voluntarily takes out the  
garbage as part of their recycling-in-residence experiment.  
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Check out Canada’s Next Top Ad Exec winners at qsb.ca/ad_exec and watch a video of a Flash Mob  
of Commerce student volunteers in Ecuador at qsb.ca/flash_mob 

More Commerce News Online 

Student investors beat the TSX—fund grows by $110K in 1st year 
A group of student investors could give Bay Street financiers a 
run for their money. The student-run Queen’s University Invest-
ment Counsel (QUIC), launched in November, has reported its 
portfolio returned 17.5% on invested capital, outperforming the 
TSX Composite Index by 2.2%. The capital in play was $500K 
seeded by QSB. In its polished Annual Report, QUIC execu-
tives and Commerce’11 classmates Jeff Gallant, Mark Vesely 
and Andrew Iu reported the portfolio’s worth at $611K which 
includes gains as well as a $21K donation. 

Interviewed in March on CBC Ottawa’s All in a Day, Mark 
observed, “As soon as you start managing real money versus a 
mock portfolio, the stakes become much higher.” As to the fund’s 
ultimate objective, Andrew explained to host Alan Neal, “When 
QUIC becomes valuable enough, it will directly contribute to 
the Commerce program, whether through a QUIC scholarship 
or some other initiative. We definitely want to give back to the 
Commerce program.”

Incoming QUIC executives Danny Hertz, Conor O’Kelly, 
and Seth Rosenberg agree and are motivated to continue the 
fund’s strong performance. 

 for more, visit quiconline.com and 
be sure to check out the QUic 
Annual Report link.
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Students from the Full-time, Cornell-Queen’s and Executive 
MBA programs joined others from Queen’s law and engineering 
faculties for the 2nd annual Innovation Summit held in April 
at Goodes Hall. Presentations, speaker panels and workshops 
focused on fostering creativity and innovation and the strategic 
support of innovation through public-private partnerships, 
investment and research. 

 Visit www.qsbis.com for a complete list of speakers, topics, presentation 
materials and videos.

Change of Command—Paul roman heads up Cornell-Queen’s Program 

2nd annual innovation Summit draws a crowd

There’s a certain irony in the July 4 start date of Paul Roman’s 
new position as Director of the Cornell-Queen’s Executive 
MBA (CQ-EMBA) program. While American program 
participants celebrate the Glorious Fourth, it will be business as 
not-so-usual as Paul reports for his first day of duty. He replaces 
Shai Dubey, Director of the Program since 2006, who moved 
to head up Queen’s Full-time MBA program when outgoing 
MBA Director Scott Carson returned to full-time teaching. 

Paul, a former Canadian Forces officer, has taught Manage-
ment Science and Operations Management at Kingston’s Royal 
Military College (since 1989) and Queen’s School of Business 
(since 2003). He’s looking forward to his new role. “I’ve really 
enjoyed teaching in QSB’s MBA programs. The Executive 
MBA program in particular enabled me to network with execu-
tives from across Canada. Now I’m excited that a significant 
part of my new job will be interacting with the Cornell-Queen’s 
EMBA students on both sides of the border. I view working 
with current students and alumni to build the value of the 
CQ-EMBA brand as a primary responsibility of my new role.” 

He’s equally enthusiastic about the way students benefit 
from the cross-border nature of the program, he says. (See 
the CQ-EMBA feature on page 26.) “I’ve worked extensively 
with the U.S. military, both during my 20-year career as a 
Signals Officer and in recent years as a consultant on simu-
lation technologies. It’s been a great experience and one that  
I think will serve me well moving forward.”

The simulation technologies that are his specialty have 
made their way into training exercises in the Canadian, US 
and other allied military forces and into his classrooms at both 
RMC and Queen’s. When he was Director of the Canadian Army 
Experimentation Centre, Paul and his team were responsible 
for transforming video games into realistic combat simulations. 
His award-winning paper “Games—Just How Serious Are 
They?” demonstrated how proficiency at the gaming console 
increases effectiveness in the field. He cites a recent and 

dramatic example of their use: “I’m certain that the Navy Seals 
who killed Osama Bin Laden would have trained using virtual 
reality simulations.”

His former QSB students can attest that learning by doing 
is his preferred pedagogical approach. The Beer Game, which 
pits teams against each other in resolving a set of operational 
challenges in running a brewery supply chain, has been a high-
light of Paul’s class, according to many of his former students. 

He began his career at RMC as an officer cadet in 1981. He 
received both Bachelor and Master of Engineering degrees in 
Engineering Management from RMC, and went on to complete 
a PhD in Mining Engineering at Queen’s in 1999. 

The long-time Kingston resident and father of four is 
packing boxes and winding down his teaching duties at RMC 
as he prepares for his new full-time role at QSB. If there’s a 
game console destined for his new office at Queen’s, students 
and staff alike should be forewarned: He’ll take you down. 
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Olé!
Barcelona’s ESADE newest double Master’s option

Queen’s Master of Global Management 
(MGM) candidates have yet another 
option for pursuing a double degree, 
this one with a Spanish flavour. ESADE 
Business School in Barcelona is Spain’s 
leading business school for MBA and 
executive education. 

The two-year program enables 
students to earn an MGM degree from 
Queen’s and an MSc in Finance or 
Marketing from ESADE. Optional inter-
national study modules are offered at 
top universities in Asia, North America, 
South America and Europe through 
both schools’ international networks. 
QSB students are eligible for European 
internships while their ESADE counter-
parts can pursue post-graduate work 
experience in Canada. 

Students who participate in any of the 
MGM double-degree options gain a keen 
understanding of international culture 
and business practices by completing 
their second degree abroad. Other QSB 

double-degree partners include HEC 
International Business School (France), 
Mannheim University (Germany), 
SDA Bocconi School of Management 

(Italy), Maastricht University—Faculty 
of Economics and Business Administra-
tion (The Netherlands), and Copenhagen 
Business School (Denmark).

Class of 2011 initiates MBA Oath
Queen’s MBA graduands took the MBA Oath at a ceremony 
in April. Modelled on the MBA Oath Project that began in 
2009 at Harvard Business School, the QSB initiative was 
led by a group of Full-time MBA students. “The Oath is a 
voluntary pledge for graduating MBAs to make ethically and 
socially responsible decisions as we pursue business activities 
to generate value,” says Don Sun, MBA’11, who spearheaded 
the initiative with the support of the Queen’s School of  
Business Centre for Responsible Leadership and MBA 
program leadership.

A highlight of the ceremony was an address by  
Don Drummond (MA’77), Chief Economist of TD Bank and 
former federal Deputy Minister of Finance. Event organizers 
hope that this tradition will be adopted by future graduating  
MBA classes. 

 To download a copy of the Queen’s MBa oath and view a video of the 
ceremony, visit www.qsb.ca/mba_oath
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Their ventures are as diverse as the 
Commerce and MBA graduates 
who plan to launch them, with help 
from QSB’s Dare to Dream intern-
ship program. This year’s interns are 
receiving up to $15,000 in funding to 
help them kick-start their new ventures. 
They’ll also have access to office space 
and an extensive network of contacts 
through QSB and the School’s Centre 
for Business Venturing. 

Simon Hamilton and Ricky Chanda-
rana, both MBA’11, are poised to launch 
Cibo Systems, which also scored a $150K 
business loan through the QSB-PELA 
CFDC competition (see above.) Their 
offering is a restaurant management 
system that covers conventional customer 
processes while leveraging social media. 

Ali Khokhar, BCom’11, and Noman 
Hussein, BA’11, are launching Zaika 
Tiffin & Caterers, targeted towards the 

South Asian population in Kingston. 
Halal Pakistani and Indian meals will 
be produced and delivered to the doors 
of customers who hunger for authentic 
South Asian cuisine at home or at 
catered events. 

MBA’11 classmates Travis Ratnam 
and Arthur Lui are the co-founders 
of Mangopolis Inc., a new entry in the 
online learning arena. They plan to 
launch a new kind of test preparation 

Big Dreams
Spring grads land Dare to Dream internships and $15K

Foodies and energy savers take note: Student ventures  
receive $150K loans to launch start-ups
Tim Ray, AMBA’11, is launching a food 
revolution, thanks in part to funding he 
received in a business plan competition 
held in March at QSB. His Foodscrooge.
com website brings the on-line group-
buying phenomenon to the grocery 
industry by offering deep-discount food 
items to consumers who sign up online 
and pick up their deals locally. Initially 
launched in the Greater Toronto Area 
in April, the company is expanding to 
Eastern Ontario and across Canada in 
the coming months. 

MBA’11 classmates Ricky Chandarana, 
Simon Hamilton and Chris Sinkinson 
also scored with the judges with a restau-
rant management system that uses iPads 
or other tablet computers. The interest-
free business loan is now being used to 
jump-start Cibo Systems, a Picton-based 
new venture. 

The third winning business case 
came from RenoLogic, a mobile phone 
app providing solutions for improving 
home energy efficiency. Engineering 
student Patrick Leslie is using the 
funding to launch the app through his 
new venture, Envirolytics.

The business plan competition was 
conducted in partnership with the Prince 
Edward/Lennox & Addington Community 
Futures Development Corporation (PELA 

 Director of The Monieson Centre. 
“We’re confident the winning businesses 
will enhance the economic and social 
fabric of the Prince Edward/Lennox & 
Addington region.” 

CFDC) with funding from the Govern-
ment of Canada’s Economic Action Plan. 

“The competition shows that Queen’s 
students and grads have great entrepre-
neurial ideas,” says Dr. Yolande Chan, 

Patrick Leslie, Simon Hamilton, Chris Sinkinson and Tim Ray collect their prizes—$150K in 
interest-free loans

C E N T r E S
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Alumni have demonstrated their strong ties to QSB by 
supporting a variety of initiatives designed to assist students 
in their career aspirations. More than 200 alumni have partici-
pated in the past year in such activities as mock interviews, 
panel discussions and sharing their career stories, for example. 
They’ve also supported Direct Connect, a program designed to 
connect employers with top talent at QSB and to help students 
build their network and gather information during their 
career search.

The latest initiative to further engage alumni is the 
‘Queen’s School of Business Alumni Career Centre’—a new 
group on LinkedIn, the world’s largest professional network 
with more than 100 million members. Hundreds of QSB grads 
have already signed on to this new group to search job postings, 

Research excellence exemplified by two 
prolific QSB faculty members was cele-
brated at a reception in January. The 
QSB Award for Research Achievement 
was presented by Dean David Saun-
ders to Yuri Levin, Associate Professor 
and Distinguished Faculty Fellow in 
Operations Management, while New 

Researcher Achievement Award 
honours went to Jean-Paul Roy, Assistant 
Professor and the Toller Family Fellow of 
International Business. 

Prof. Levin established his research 
credentials early. Only one year after 
joining the School in 2002, he received 
the New Researcher Achievement Award, 

and in 2009 he was a co-winner of an inter-
national award recognizing his research 
on novel techniques for cargo capacity 
management and dynamic pricing. He 
has consulted widely on modeling and 
optimization of pricing, has developed 
corporate training programs in strategic 
analytics, operations management, and 

tool that will be accessible through web 
browsers and mobile phones. 

Sammy Sing, BCom’11, is developing 
Price Buster, a mobile commerce network 
that provides retailers with information to 
create better promotion strategies while 
providing customers with purchasing 
incentives and price-comparison informa-
tion by using their mobile devices.

“We’re very grateful to have this 
internship,” says Arthur, echoing senti-
ments expressed by all the interns. 
“Without it, we’d have to run this as a 
bare-bones operation.”

Adds Travis, “Working side-by-
side with the other start-ups and having 
access to the interns who’ve gone before, 
hearing about their successes and fail-
ures—all this creates a mini-incubator 
for start-ups, so we’ll all be able to learn 
from each other.”

source talent for their organizations, view career- and business-
related articles of interest, and learn about ways to help current 
and graduating students with their career research.

“The LinkedIn Group will be one of the major pathways we’ll 
use to ask alumni to help out with various career-specific initia-
tives,” explains Emma Finney, Business Career Centre Manager  
of Alumni Corporate Relationships. “We know we can count on 
their continued support since our grads know all too well the 
value of their own Queen’s business degree.”

 To sign up, go to www.linkedin.com, choose ‘groups’ and enter ‘Queen’s 
school of Business alumni career centre’ in the search box at the far 
right. Then it’s as easy as sending a request to join the group.

Business Career Centre introduces alumni engagement tool

Professors yuri Levin and Jean-Paul roy named top QSB researchers 

From left, Ali Khokhar, Noman Hussein, Arthur Lui and Travis Ratnam

F A C u L T y



10 MAgAziNE  sUMMer 2011  

strategic pricing optimization, serves on 
the advisory boards of several companies, 
and is a visiting professor at Skolkovo 
Moscow School of Management.

Prof. Roy was recognized for his 
research on international strategic alli-
ances, social networking and cross-cultural 
management. He is especially interested 
in how institutional environments influ-
ence the behaviours and performance of 
multinational enterprises and their execu-
tives. His research has also investigated 
the social networking practices of firms 
and their executives in China and Japan, 
and how these practices are influenced by 
the institutional environment. 
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 read more about these research achievements 
at qsb.ca/research_award yuri Levin, Dean David Saunders and Jean-Paul Roy.

Cecil Law 
in 1966, Cec joined QSB as a professor 
and headed up Queen’s Operations 
Research and Computing department. 
He was cross-appointed as Executive 
Director of the Canadian Institute of 
Guided Ground Transport (a national, 
Queen’s, and personal first) from 1972 
to 1983. After a sabbatical at IBM, he 
returned to QSB and established the 
School’s new microcomputer labs and 
taught operations research until retiring 
in 1992. 

Having previously been active as 
both a coach and executive of Kingston 
minor hockey and soccer associations, 
retirement brought Cec’s other inter-
ests to the fore, including writing a book 
about the liberation of an internment 
camp in Holland, and teaching seniors 
computing, neuroscience, and other 
subjects. His wife Gerry passed away 
after their 65th wedding anniversary in 
2010. He is survived by their six children, 
their 13 offspring and his second wife, 
Maysel Grace (Armstrong).

Flags on campus were lowered to mark 
the passing of Professor Emeritus 
Cecil E. Law, 88, on April 20. Research  
scientist, decorated war veteran, pioneer 
of QSB’s first microcomputer labs— 
his accomplishments were legion in 

a career spent in wartime service, the 
federal government, the private sector 
and academia. 

Cecil, a Vancouver native and 
1st Canadian Scottish volunteer, was 
a company commander in the South 
Saskatchewan Regiment during the 1944 
raid on Dunkirk and later participated 
in the liberation of Holland. There he 
met his wife, Gerry, when billeted with 
her family. He returned to Canada as a 
decorated war veteran to study zoology 
at UBC, later accepting a position at 
the Defence Research Board (DRB) in 
Suffield, Alberta. He then transferred to 
Fort Churchill, Manitoba, where he led 
a research team tasked with reconnais-
sance of potential Distant Early Warning 
(DEW) Line sites during the Cold War.

His private sector experience 
included management of operations 
research and computing at C-I-L and 
later at Canadian National Railways. 
While serving as President of the 
Canadian Operations Research Society 

The Professor C.E. Law Commerce Entrance Scholarship has been established in his memory. For more  
information about supporting it, call 613.533.6164 or send an email to development@business.queensu.ca

i N  M E M O r i A M
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Norman Mcintosh 

Professor Emeritus Norman B. Macin-
tosh, CA (BCom, Alberta; MBA, UWO; 
PhD, Göteborg), one of the world’s most 
widely known and respected accounting 
scholars, passed away at his Kingston 
home on May 17. He was born in 
Vancouver in 1933.

For these and other noteworthy 
accomplishments, he was one of the 
inaugural inductees into the Queen’s 
School of Business Faculty Hall of Fame 
in 2009. A keen, lifelong sportsman-
coach, he is also in U Alberta’s Sports 
Hall of Fame (’97).

His friends and Queen’s colleagues 
will miss his dry sense of humour and 
unique sartorial style. Norman, an 
avid tennis player, could often be seen 
strolling the corridors of Dunning and 
Goodes Halls, wearing his favourite 
attire: well-worn tennis shorts and a 
jaunty polo shirt. 

Norman is survived by his wife Joan, 
sons Bruce and Cameron, and three 
grandchildren. He was predeceased by 
his brother Don, Queen’s former Dean 
of Physical and Health Education.

Norman left an indelible imprint 
as a prolific researcher and outstanding 
teacher in an academic career at Queen’s 
that spanned 40 years. His visiting 
appointments in Europe, the United 
States, Australia and Asia testify to the 
international reach of his research and 
teaching. He was one of only two profes-
sors to have received both research and 
teaching awards from the Canadian 
Academic Accounting Association. He 
was the only professor to garner Queen’s 
School of Business Research Excellence 
Awards twice. This is a feat unlikely to be 
repeated in any discipline, noted Dean 
David Saunders in announcing Norman’s 
passing to the Queen’s community. 

Two Macintosh books are regarded 
as classics in the field of behavioural 
accounting. His articles, published in 
the top academic journals in his field, 
have attracted worldwide attention 
and continue to be widely cited by his 
peers (more than 1,000 citations at  
last count). 
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THE MILITARy CALLS sPencer fraser, 
EMBA’03, TO TACKLE THE JOB
By SHELLEy PLEITER

V
ICTORIA CLAIMS to be one of the sunniest cities in British 
Columbia, but on a foggy morning in May 2010, it wasn’t 
living up to its billing. Instead, the coastal area west of the 
city, normally home to crab pot fishing boats was the exclusive 

preserve of a Canadian naval frigate, HMCS Winnipeg, out of CFB Esqui-
malt. Interrupting the early morning silence was the buzzing sound of a 
swarm of water-born drones bearing down on the frigate. 

Spencer Fraser, President and General Manager of Meggitt Training 
Systems Canada, was in a control room on shore, watching the drama unfold 
with the enthusiasm of a boy with a remote-controlled toy boat. But these 
were hardly toys, and this was no game. It was serious business. Defence 
business. Spencer and his team of engineers and designers were controlling 
the contingent of drones simulating an attack on the Winnipeg. Dubbed 
Swarm-Ex, the exercise had been in the planning stages with Canada’s 
Department of National Defence for several years. Its objective: to show-
case the capabilities of Meggitt’s Hammerhead unmanned surface vehicle 
(USV), a 17-foot, remote-controlled speedboat—the ultimate moving target 
for use in naval training exercises. Its size, speed and manoeuvrability simu-
late swarms of small, fast, attack boats operated by suicide bombers, pirates 
or others bent on doing harm to larger naval vessels; like the classic tale of 
Lilliputians holding down Gulliver.

That morning, the good guys masquerading as bad guys won, for the 
Hammerheads not only passed the test, they set a world record for being the 
largest number of USVs to be unleashed simultaneously as part of a training 
exercise. “It was pretty thrilling,” Spencer recalls. “We had a few dramatic 
moments along the way, like when some uninformed fishermen headed out 
to check their crab pots in the restricted area.” 

It was hardly a typical day at the office, but then Spencer hasn’t had 
as many desk-bound days as most CEOs. His career began at the age of 
17 when he enrolled at the Royal Military College in Kingston. The naval 
cadet completed his four years of study, met and married his Queen’s 
sweetheart Anne Rogers (BEd’92) and embarked on a career in the 
Canadian navy that took him from Halifax to Victoria, changing jobs and 

DuLL, 

DirTy 
& DANgErOuS? 

Spencer Fraser, left, with Cdr. Haydn Edmundson are all smiles as Hammerhead 
#206 is readied for its simulated attack on HMCS Winnipeg.
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locations every two years. He was the first anglophone officer 
to be posted to an exchange with the French navy at Toulon on 
the Mediterranean coast. Another European stint followed in 
1999, when he was sent to staff college in the UK and concur-
rently completed a Master’s 
degree in Defence Studies at 
King’s College in London. In 
between packing and moving, 
Spencer and Anne started a 
family, welcoming first-born 
Amy in 1995 and Will in 1998. 

Spencer’s last posting 
brought him to the Depart-
ment of National Defence 
(DND) Headquarters in Ottawa, in the Directorate of Maritime 
Requirements (Sea), where he was responsible for various naval 
equipment procurement efforts. 

“I had difficulty in balancing my own chequebook and 
there I was, a Project Director, in charge of programs budgeted 
at several hundred million dollars,” he laughs. “I decided after 
my first encounters with industry that I’d better learn some-
thing about business.” 

An MBA was a logical choice, and Queen’s was the best 
fit. “I was impressed with Queen’s program and, of course, 
its reputation is second to none,” Spencer explains. An MBA 
would also be an asset after his impending retirement from the 
military. Though still a young man at 37, he was approaching 
the 20-year mark, the decision point for staying in or leaving 
the military. 

“I’d thoroughly enjoyed my time as a naval officer, but it 
seemed like the right time to try something new. Not having to 
move every two years, which meant Anne had to start anew as a 
teacher in each city, was a big part of the decision for our family.”  

The start of his MBA 
program coincided with a 
seismic shift in international 
security and national defence.

“We were in Julian Barling’s 
class on September 11, 2001, 
when the two planes crashed 
into the World Trade Centre,” 
Spencer recalls sombrely. “We 
watched the incredible events 

unfold on giant TVs set up in the lobby of the Ottawa facility. A 
year prior, in 2000, the USS Cole, an American warship visiting 
Yemen, was the subject of a terrorist attack that killed 17 sailors 
and caused close to a billion dollars in damage. That ushered in 
the post-cold war emphasis on asymmetric warfare.” This rela-
tively new term is defined as war between belligerents whose 
relative military power, strategy or tactics differ significantly.

“In naval terms, the most pressing example of asymmetric 
warfare is the guy who wants to make a political statement,” 
Fraser explains. “He won’t sink a warship, but if he kills 15 or 20 
sailors and causes horrific damage, he gets his CNN moment.”

Back at DND, he and his team recognized that this new 
type of warfare required a completely new training approach. 
Large-scale naval manoeuvres, pitting large ship against large 
ship, had become less likely in the political context of the time. 

A suicide bomber in a speedboat won’t sink a warship, but if he  
kills sailors and causes horrific damage, he gets his CNN moment. 

Meggitt set a world record for  
the largest number of drones  

to be unleashed simultaneously  
in a training exercise.
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What was needed were opportunities to train crews to defend 
their ships against attacks from groups of small, fast boats. 

Spencer recognized an opportunity to research what other 
navies were doing in this field and identify a business solution 
as part of his New Venture Project, an MBA course require-
ment. He approached Meggitt Training Systems, a manufac-
turer of defence technologies based in Medicine Hat, Alberta, 
to develop a proposal for a USV that could be used for this 
niche training purpose. What started as a New Venture Project 
eventually launched Meggitt’s design and production of the 
Hammerhead unmanned surface vehicle. 

In 2003, Lieutenant Commander Spencer Fraser retired 
from the military and looked forward to taking his time in 
researching his ‘second career’ options. Instead, after recon-
necting with his contacts at Meggitt, he was presented with an 
offer he couldn’t refuse: Join the company and job-shadow the 
soon-to-retire President before taking over the top role himself. 
After a family discussion, the decision was made to head west 
to Medicine Hat, population 60,000. The area is a government-
designated Centre of Excellence for unmanned vehicle systems 
development, thanks to its proximity to a Canadian Forces Base 
training centre and a Defence Research Development Canada 
centre, both in Suffield.

Spencer currently manages a staff of 75, most located in 
Medicine Hat and Montreal. Last year, the company posted 

$20 million in revenues. Its sales of Hammerheads rose from 
15 units in 2008 to 50 in 2010, with projections in the 100-unit 
range this year. While DND had been very supportive of the 
development of the Hammerhead, it was foreign governments 
that sought out the system first. Interestingly, it was inaugural 
export sales to the German and South African governments 
that helped pave the way for domestic sales. The success of last 
year’s record-setting Swarm-Ex demonstration further helped 
build the company’s reputation internationally. 

“It’s been an amazing ride so far,” Spencer says. “After a 
great career in the military, I was looking forward to new chal-
lenges, and my role at Meggitt certainly fits the bill. Here I am, 
working with a great team to help Canadian and foreign navies 
defend against terrorist threats. It’s important work. The fact 
that it’s pretty exciting stuff is a bonus.”   

 http://www.youtube.com/watch?v=3wT34GQpyV4

Meggitt Swarm-Ex Discovery Channel video:

See the hammerhead in action at  
Swarm-ex on Youtube at:

MAGAZINE
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HOW COMMERCE GRAD neil Pasricha  
CONQUERED THE WEB AND TOPPED  
BEST-SELLER CHARTS WITH HIS TAKE 
ON LIFE’S LITTLE PLEASURES
By SHELLEy PLEITER

 

IN NEIL PASRICHA’S WORLD, all awesome things 
are created equal. Walking the red carpet in New 
York between Jimmy Fallon and Martha Stewart is 
awesome, but no more awesome than picking up a 

‘Q’ and a ‘U’ at the same time in Scrabble. You could call 
him an equal-opportunity purveyor of all things awesome. 
Or, as Maclean’s magazine dubbed him, the person partially 
to blame for turning this increasingly popular word into 
“the exuberant adjective of our time.” 

THE PIED PIPER OF

HAPPINESS
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#1000

He is the international best-selling author of The Book of 
Awesome, recipient of three Webby Awards (the web’s Oscar 
equivalent) for his 1000awesomethings.com blog that has regis-
tered more than 31 million hits. His follow-up, The Book of (Even 
More) Awesome, debuted April 26 with book tour stops across 
Canada and the U.S. and an appearance on The Today Show, 
NBC’s flagship morning program. 

Neil, a BCom’02 grad, juggles his work on all things 
awesome with his day job in Mississauga, ON, where 
he’s a Project Manager at Walmart Canada’s 
head office. Every weeknight, before his self-
imposed midnight deadline, he sits down at 
his computer and posts that day’s blog entry. 
He also responds to the 50 or so emails he 
receives daily from followers who have been 
touched, inspired and sometimes affected in 
life-changing ways by his writing. The trick in 
fitting all this in, he says, is that it’s not work; it’s 
something he loves to do.

Writing is something he’s loved to do for a 
very long time, including during his time at Queen’s as a 
contributor and later co-editor of Golden Words, the univer-
sity’s somewhat irreverent student newspaper. “Every Sunday, 
I’d go to Clark Hall and work all day and into the night on 
Golden Words, starting the first Sunday of Frosh Week in 
1998, right up until the Sunday before my graduation in 2002.  
I really enjoyed it. One of the things my Queen’s experience 
taught me was to do what you love, so when I finished Queen’s, 
I kept up the writing.”

Following Queen’s, Neil’s path took some inter-
esting turns. He worked as a comedy writer in New York,  
in marketing at Proctor & Gamble in Toronto, and then went off 
to Harvard for his MBA. After returning to Toronto, he landed 
at Walmart, got married, and bought a house—all hallmarks of a 
settled life, it seemed. It didn’t last. As he neared his 30th birthday, 
his deteriorating marriage ended in a separation, his closest 
friend, Chris, was battling a major depression and attempted 
suicide, and Neil found himself living in a small apartment in 
downtown Toronto, wondering what had hit him. 

He started looking for little things that would 
brighten each day and recorded them in a blog he 
dubbed “1000 Awesome Things.” His first entry 
on June 20, 2008, was No. 1000: “Brocco-
flower: a bizarre misfit child from two of 
nature’s most hideous vegetables.” Other 
equally whimsical, sometimes nostalgic, 
but always upbeat entries followed, from 
popping bubble wrap to the smell of Play-
Doh. A link from heavy-traffic website 
Fark to his entry about old playground 
equipment sent the number of visitors 
skyrocketing. Other links—from CNN 
and Wired—followed. Within a year of its 
launch, 1000awesomethings.com reached the  
10 million hits marker.

When he first started the blog, 
Neil would call his friend Chris 
each night and talk about that 
day’s posting—an exercise he 
hoped would cheer them both. 
“At the start, it was hard to write,” 
Neil recalls. “I’m no different from 

anyone else. I have good 
and bad days. But I’d had 

a string of too many bad 
days in a row, so much so that 

I was trying really hard to find 
something good.”

Despite attempts to 
preserve the marriage, he 
and his wife divorced in 

January 2009. More heart-
break followed the next month 

when his friend Chris succeeded in taking his own 
life, in spite of the efforts of an extensive support 

network. Both events are sensitively chronicled on the 
site at #829—“Smiling and thinking of good friends who are 
gone” about his friend Chris, and # 854—“Crying: Why letting 
the big wet tears rain down is great” about his marriage.
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A phone call in March of that year delivered the news that 
his blog had won a Webby. Could he come to New York to accept 
the prize? He did, and made the aforementioned red carpet stroll, 
a surreal moment if ever there was one. When he returned to 
Toronto, there were messages from ten literary agents, 
all wanting him to sign a book deal. A New York 
agent was chosen at the recommendation of 
fellow Canadian blogger Christian Lander, 
whose blog Stuff White People Like had 
morphed into a best-selling book.

 The Book of Awesome was published 
in April 2010 and became an instant national 
bestseller in its first week. Since then, it 
has spent more than 40 weeks on  
The Globe and Mail bestseller 
list and more than 20 weeks 
(and counting) in the #1 spot. 
Media attention has been 
intense, with interest from 
TV producers, appearances 
on The Today Show, and also 
on Oprah’s best friend Gayle 
King’s TV show. 

Neil has been happily surprised 
by the success of the book, 
especially since his awesome 
things are available without 
charge on his advertising-
free blog. “People tell me 
I’d make a lot of money 
putting up ads,” he says, 
“but I feel that would make 
it like a business. All I want 
to do is write, and the book is 
a natural outlet from that.”

This is one web-savvy Gen-Xer who doesn’t see the web 
crowding out the written word anytime soon. “A book is a 
book. It’s something you can give as a gift, take to the beach, 
read on a plane,” he explains. “It gets tattered, you can write 

notes in it and highlight passages for your boyfriend 
or girlfriend. There’s also the whole back-of-the- 

toilet thing—you really can’t read a blog there 
very easily.”

Finding the awesome in everyday pleasures 
has become a daily ritual, providing material for 
his blog and for books that include new entries 
as well as ‘best of’ picks from his blog. It’s clear 
he’s having fun and enjoying bringing pleasure 

to others, but there’s a serious side as well. While 
many of the emails he receives are from people 

offering their own awesome experiences, others are 
tales of suffering and despair. “A man emailed me that he 

had planned to commit suicide that evening,” Neil recalls sombrely. 
“He received The Book of Awesome from his son that 

same day and said he couldn’t stop flipping through it. 
He wrote to say the book saved his life.”

Little wonder Neil is committed to 
continuing the countdown to #1—coming to 
his blog in mid-April of 2012. If he stays true to 
form, the day will pass without much hoopla. 
When his book hit #1 on the bestseller list, he 
didn’t make a big deal of it. “Writing these 
things makes me really happy. Almost every-
thing else is nice, but I’ve never celebrated 
any of them. Really, I’m very appreciative 
that other people like Awesome Things as 
much as I do.”  

 Visit qsb.ca/magazine to hear an edited version  
of the interview with neil Pasricha.
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The Vancouver Sun calls the Awesome Things blog “a countdown of life’s little joys that 
reads like a snappy Jerry Seinfeld monologue by way of Maria Von Trapp.”
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A Russian DetOur  
JereMy esTaBrooks’ reflecTions on 

 The ByzanTine world of rUssian Banking law

Studying in Moscow during yeltin’s Wild West democracy, 
then returning to help modernize the Russian banking system 
under Putin, was quite an adventure for Jeremy Estabrooks, 
BCom’98. Now settled in New york, working in the legal  
publishing industry, Jeremy looks back on his experiences in 
Russia with fondness and a healthy dose of skepticism.
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CONSIDERING MOST OF MY Commerce’98 
classmates were highly motivated over-achievers, 
career planning was a pressing issue at QSB. By 
comparison, I was a slow starter, but after interning 

with the Canadian Bankers Association the summer before final 
year, I felt I’d worked out at least a general career path. There 
was one problem, though. I had grown increasingly fascinated 
with something that seemed to have nothing to do with those 
plans. That something was Russia. 

My first brush with Russian culture was actually through QSB. 
Visiting Professor  Vladimir Popov came to give a third-year course 
on the history of the Russian economy, from the pre-revolutionary 
Romanovs to the then-current Yeltsin era. Economics had never 
seemed so alive to me, so full of dramatic force, with all of that 
country’s grand utopian schemes and often catastrophic conse-
quences. Prof. Popov likened his country’s modern history to Alice 
in Wonderland. To me, it was more like Greek tragedy.

By fourth year, Russia was weighing heavily on my mind.  
I enrolled in literature courses, began studying the language, 
and saw my Russian interests seeping into my other classes. 
During Prof. Rick Jackson’s famed Negotiation Theory course, 
I discussed with him the way Gogol’s novel Dead Souls illus-
trated the lessons of negotiation he was teaching. In that story, an 
obscure businessman, Chichikov, arrives in a provincial town to 
buy the rights of all the serfs who have died since the last census. 
Though they’re valueless to every landowner he encounters, each 
adopts a unique negotiating stance and arrives at a different price 
for their “dead souls.”  (I was disappointed to learn that Prof. 
Jackson never added Gogol to the course reading list.) 

At graduation, though I was offered a job in the finance 
industry in Toronto, giving up what was now my Russian obses-
sion proved impossible. I opted instead for an intensive Russian 
language program at Moscow State University for the summer. 
However, the practical realist in me eventually decided I should 
return to study Law at McGill. After all, I assumed this intel-
lectual interest in Russia was simply a passing fad. 

Finishing law school, I landed a 
job with a New York law firm, Pills-
bury Winthrop LLP, but, my Russia 
obsession still burning, I managed 
to have them send me to Moscow 
to work on a legal reform project 
with the Russian government and a 
number of NGOs. It was 2001, and a freshly inaugurated President 
Putin was just beginning his Napoleonic modernization efforts to 
impose vertical order on the chaotic democracy that had erupted 
in the 1990s following the collapse of Soviet Communism. 

Perhaps it was inevitable that when a decade of “infinite 
possibility” went nowhere a strongman would come to power to 
chart a course of action. I was among those apprehensive about 
the antidemocratic proclivities we perceived in Vladimir Putin, 
but he paid democracy enough lip service during his tenuous 
first term that starry-eyed Westerners like myself could buy 
into his new modernization program. Besides, here was a new 
thrill; whereas the chaotic, Wild West democracy had grown 

wearisome, a steely new vision of a prosperous, economically 
advanced nation was emerging.

During my two-year stint with the Russian government, I did 
observe a buoyant optimism among the various ministries, Duma 
committees, and regulatory agencies I worked with. Positive 
energy was being channeled into lifting Russia out of its corrupt 
and bureaucratic quagmire. Many higher-ups, such as Andrei 
Kozlov, Deputy Chairman of the Central Bank, worked tirelessly 
to bring the financial and banking system up to Western stan-
dards. (His efforts weren’t universally applauded, though. After I 

left Russia he was assassinated—by a 
disgruntled banker.) 

While banking reforms were 
taking shape, there were disquieting 
signs of a new government suspicion 
of free media and civil society—
signs such as the takeover of the 

nation’s television channels and increased scrutiny and pressure 
on western-funded human rights organizations. Modernization 
efforts were increasingly seen as instruments of self-gain for 
those in power. I worked closely with certain agencies that were 
suddenly disbanded by powerful functionaries amid accusations 
of corruption. In this new Russia, it grew harder to tell who was 
on the right side. Gradually I concluded that there might be only 
one side, where progress and corruption were intertwined and 
that, at least for now, they were inseparable.

As my assignment wound down in late 2003, excitement about 
the economic potential of the “new” Russia was becoming a frenzy. 
But with the great opportunities to be had came a new type of 

Russia’s modern history: a cross 
between Alice in Wonderland 

and greek tragedy.

Jeremy, still in New york City, is the banking law and financial  
services regulatory editor at Practical Law Company a New york 
and UK-based online legal publisher of know-how for law firms 
and law departments. 
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ities. If you were one of these movers and shakers, your possibilities 
seemed endless. However, apart from some material improvement 
due largely to skyrocketing oil prices, it was hard to see how the 
disenfranchised majority would benefit in the long run. 

By sheer coincidence, I left for New York the day Russia’s 
then-richest man, Mikhail Khordokovsky, was arrested on a 
tarmac in Siberia—ostensibly for tax evasion, but more likely, as 
the pundits speculated, for his political aspirations. I left with mixed 
feelings. I still found Russia endlessly fascinating, but on a daily 
basis I could not personally buy 
into the Putin era’s elitist and 
crassly materialistic future.

Back in New York, I began 
my career in private practice, 
learning the ins and outs of 
U.S. banking law. To my great 
surprise, this champion of capitalism, this shining global leader of 
economic efficiency I had studied at Queen’s, had its own Byzan-
tine legal structures. I was amazed that the Land of the Free 
could be built upon layers of competing and overlapping state 
and federal legal systems, agencies, and centres of power. The 
difference was, in this country, it all somehow seemed to func-
tion.  As my Constitutional Law professor at McGill once said 
of the Canadian Constitution: “It works in practice, but not on 
paper.” My initial plan was to stay in New York just a year or two, 

gaining relevant experience and moving on again to more foreign 
lands. (A Canadian predilection?) However, I found with some 
surprise that my taste for adventure and wonder was giving way 
to the new and pleasing sensation of feeling a little settled. But 
life has not been too settled since U.S. banking law has experi-
enced throughout the financial crisis an almost revolutionary zeal 
for reform similar to what I experienced in Russia.

I no longer have any strong professional ties to Russia, but 
I still return occasionally to observe the country’s developments 
with interest, even a certain fondness. The allure of impractical, 

utopian, quick-fix projects still 
seems to have its hold on that 
nation. During a December 
visit, I followed President 
Medvedev’s latest project: a 
government-created “Silicon 
Valley” outside of Moscow—

a strange idea, but engaging just the same. 
Canadian and U.S. life is more normalized and predict-

able—certainly a good thing. However, thinking back to my 
Commerce days, I remember with gratitude that while I was 
being offered so much practical knowledge and wisdom, my 
imagination was still free to explore what then seemed like 
a whimsical interest. I learned that things presenting them-
selves to you initially as whims may prove to have a lasting and 
enriching effect on your life.   

QSB recently added a new international partner to 
its stable of 88 exchange destinations for students 
wanting to study overseas. St. Petersburg State 

University in Russia, that country’s oldest, established in 1724, 
hosted two QSB students in the winter term and is now ‘open 
for business’ to students in the Commerce, MBA and Master of 
Global Management programs. Its business school, known as 
the Graduate School of Management (or GSOM), was estab-
lished in 1993 with the cooperation of the 
Haas School of Business at UC Berkeley. 
Despite its relatively short history, GSOM 
has quickly gained a reputation as one of 
the strongest business schools in Russia, 
boasting a network of 40 influential busi-
ness school partners worldwide.

The city of St. Petersburg, known as 
Leningrad during the Soviet era, has a 
more European flavour than other cities 
in Russia. Nicknamed ‘The venice of the 
North,’ it is renowned for its many canals 
and stunning architecture, including the 
iconic Church of the Saviour on Spilled 
Blood, built on the site of Tsar Alexander 
II’s assassination. 

MBA student Jeremy Slater (shown below) arrived in  
St. Petersburg in January and reports that his exchange at GSOM 
was an eye-opening experience: “St. Petersburg is an exciting 
mix of culture, history and entertainment. From the moment 
I landed, I experienced a whirlwind of snow, museums, 
royal palaces and even the occasional visit to a vodka bar. 
I found the Russian people very friendly and helpful despite 
the language barrier. The exchange exceeded even my high 

expectations. I’d recommend this 
opportunity to anyone who is up for 
an adventure and doesn’t mind a bit 
of a communication challenge.”

Despite the ink having barely 
dried on the exchange agreement 
signed in late 2010, Queen’s School 
of Business and GSOM are about 
to further expand their collabora-
tion. Details are being finalized on a  
two-year double-degree program 
that will see students earn Masters 
degrees in International Business 
from both institutions. 

By Ben whiTney

One official’s attempts to reform  
russia’s financial and banking systems 

ended with his assassination.

QSB’S LATEST ruSSiAN CONNECTiON
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HO KNOWS at what point an act of fraud begins? What influ-
ences those fateful decisions made when opportunities appear?  
Pamela Murphy wants to know. On this day, the Queen’s School 

of Business accounting professor is on the telephone with a fraudster, who 
explains how he ended up in a West Virginia prison. 

He was hired into a high-level management position with an organizational 
culture different from his previous experience. Getting things done efficiently 
and at any cost was of utmost concern. His colleagues often took short cuts, 
even when they didn’t pass the smell test. So he began doing the same. Before 
he knew it, short cuts turned into fraud, and he found himself in prison. 

“Did you know that what you were doing was wrong?” Pamela asks. 
“Maybe in the back of my mind, but everyone was doing it,” he replies 

with resignation. “You know, fraud can hit you in the head like a feather.” 
Such stories fascinate Pamela. “They show that individuals can perpetrate 

fraud without necessarily realizing it,” she says. “At times, it’s difficult to distin-
guish between fraudulent and non-fraudulent activity. That’s not the way fraud 
starts with everyone, but the scary thing is, that’s the way fraud can start.”

Often, the tipping point is how we rationalize our behaviour. We can 
explain away just about anything to ourselves. Understanding how people 
rationalize unethical or fraudulent behaviour is where Pamela is making her 
mark. And if she has her way, her research will one day help protect us from 
ourselves and the mind games we play.

Professor Pam Murphy discovers we are  
all capable of committing fraud. Her new  
research identifies the psychological red 
flags for unethical behaviour.
By ALAN MORANTZ
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Fraud carries a huge financial cost to the economy. 
According to a recent report by PricewaterhouseCoopers, one 
in three organizations is a victim of fraud within a one-year 
period. Another study by the Association of Certified Fraud 
Examiners indicates that organizations lose about five percent 
of annual revenues to fraud.

Pamela’s research focuses on the so-called “fraud triangle,” 
a concept based on the work of American criminologist Donald 
R. Cressey that describes the three factors that drive acts of 
fraud: motive or incentive, opportunity, and attitude/rational-

ization. Of the three, rationalization is the wild card, the one 
factor that relies on the mysterious mindset of the individual. 
“Rationalization is perhaps the most insidious,” says Pamela, 
“because it enables people to maintain their code of ethics and 
avoid guilt or self-condemnation.”

She saw numerous rationalizations during her 20 years in 
the business world, where she worked as an auditor, controller, 
marketing manager and management consultant in Minneap-
olis, Chicago and the U.S. upper Midwest. Reviewing internal 
marketing reports, for example, she noticed huge bumps in sales 
figures towards year end, a tip-off that fat bonuses were being 
paid out. “It didn’t really make sense, and yet no one was ques-
tioning it,” she recalls.

Though she did well in the corporate world, something 
was missing. “I couldn’t satisfy my curiosity,” she says. So she 
returned to school in 2002 to earn a PhD in accounting from 

the University of Wisconsin-Madison, previously having 
completed a Master of Management in Marketing from  
J.L. Kellogg Graduate School of Management at Chicago’s 
Northwestern University. In 2007, she accepted a post as an 
Assistant Professor of Accounting at Queen’s. 

Now, as an academic, her curiosity has been unleashed and 
is currently focused on research into the psychology of fraud, 
virgin territory for accounting scholars and the profession alike. 
“How do you study what’s going on in someone’s head?” she 
asks. “The audit standard says little about attitude and ration-

alization; it’s not observable, so what can we do? This kind of 
perception goes on virtually all the time in organizations, and 
people are afraid to talk about fraud in detail because it will 
bring a bad light to how business is done.”

To learn how people rationalize unethical behaviour, 
Pamela runs experiments with students in networked computer 
labs. She plays with the three sides of the fraud triangle—
incentive, opportunity, and rationalization—to see how people 
rationalize behaviour when they have opportunity and motive 
to act unethically. Students perform a task that leads to earned 
income, then are given the opportunity to report their hours 
worked—even lie—in order to be paid more. In this way she 
can identify how people rationalize unethical behaviour, using 
excuses such as “everyone else does it” or “no one gets hurt.” In 
other experiments, she has removed some of these rationaliza-
tions to determine if that would induce people to act ethically. 

“Everyone else does it” and “no one gets hurt” are popular rationalizations.

Rationalization... enables people  
to maintain their code of ethics and  

avoid guilt or self-condemnation.
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Surveys and interviews supplement the lab research. In 
2010, working with QSB Associate Professor of Accounting 
Clinton Free, Pamela interviewed more than 40 current and 
former inmates convicted of fraud and also surveyed witnesses 
and investigators of fraud. They are now analyzing the results 
and Pamela is excited about how this research is adding nuance 
to her understanding of rationalization.

She is also intrigued by research in neuroscience showing 
that the part of the brain that processes negative emotions also 
plays a large role in ethical decision making. When someone 
contemplates acting unethically, this same part of the brain 
lights up. “It’s saying, ‘Hey, we’re sending a signal here; you 
shouldn’t be doing this,’” says Pamela. “Rationalization is what 
allows us to calm down that negative emotion.”

Her research has been published in scholarly journals such 
as Contemporary Accounting Research and Journal of Busi-
ness Ethics. The mainstream press is also taking note. A Finan-
cial Post story on December 27, 2010, ran under the headline, 
‘Professor claims most people capable of fraud.’ “When a fraud 
is made public, many people call the fraudsters bad apples or 
evil, and that’s not necessarily true,” Pamela told the reporter.  

“I am not trying to defend fraudsters, but what I’ve learned 
from my own research and reading others’ is that we are virtu-
ally all capable of committing fraud.”

She hopes that her research will eventually sensitize people to 
the ways in which they rationalize their actions, saving them from 
following the pathway to fraud. “I like to think that if we can all be 
more aware of rationalizations, we may be able to catch ourselves 
before it goes too far.” She’s already become more self-aware.  
“I find myself rationalizing,” she says. “If I speed on Highway 401, 
I tell myself that everyone does it, that I’m not hurting anyone. 
But that doesn’t excuse me from speeding.”

Pamela also holds out hope that more awareness of the 
“fraud triangle” will help organizations and auditors—and, ultim-
ately, the general public—detect fraud. Perhaps auditors, using 
enhanced interview skills, can learn to detect the rationalizations 
that are psychological red flags for underhanded behaviour.

“We don’t know as much about fraud as we need to,” says 
Prof. Murphy. “If we did, I think there’d be less of it going on in 
the world.”  

	 read the dec. 27, 2010 Financial Post story “dean’s list: Professor 
claims most people capable of justifying fraud” at http://bit.ly/murphyFP

	 see Prof. Murphy’s bio and cV at http://qsb.ca/pmurphy

Her experiments show how  
people rationalize behaviour  

when they have opportunity and  
motive to act unethically.

qsb.ca/magazine



26 MAgAziNE  sUMMer 2011  B
er

na
rd

 c
la

rk



 sUMMer 2011   MAgAziNE  27qsb.ca/magazine

F
E

A
TU

R
E

During a Kingston residential session, the team visits Goodes Hall. From left, Ziad Fraiwat, Daniela Lara,  
Michael La Penna, Aner Zafrir, Josh Robinson, Jason Zhang and Kris Chakravarthi.

M
ICHAEL LA PENNA, CQ-EMBA’11, was 
visiting family in Phoenix, when he experienced 
first-hand the reach of his soon-to-be alma mater. 
The former Director of Collaborative Technologies 

for Pennsylvania-based Pfizer Pharmaceuticals was taking a 
break from his Cornell-Queen’s Executive MBA studies when he 
donned his Queen’s gear to go for a run in the Arizona desert.   
“I was stopped on the trail by a fellow runner who said, ‘You’re 
from Queen’s? I’m an alum!’” he laughs. “It was a complete surprise 
and speaks to the power and range of the Queen’s brand.” 

Alumni of other programs might be equally surprised 
to learn that there are pockets of Queen’s alumni sprinkled 
throughout the U.S. who share an affinity to QSB. While these 
American cousins may not 
know all the words of the  
Oil Thigh, they, too, have 
experienced cramming for 
classes while a February bliz-
zard rages across Lake Ontario, 
or spent an evening with class-
mates at a watering hole in the 
Hub. Though unlike graduates of other QSB programs, these 
alums have also warmed the seats of Sage Hall’s classrooms 
in upstate New York and donned that university’s colours (or 
colors) to cheer on Cornell’s Big Red hockey team. 

The CQ-EMBA program is delivered in a unique format 
that creates an interactive, continent-wide classroom where 
students work with senior faculty from both schools in an 

intense, team-based learning experience.  Three residential 
sessions in Ithaca and Kingston provide ample opportunity 
for face-to-face interaction with members of other teams from 
across North America (see map on page 28.) From an inaugural 
class of 60 who graduated in 2007, the program has grown to 120 
students in the Class of 2011, many of whom attended convoca-
tion ceremonies at both Queen’s and Cornell in May.  

CrOSS-BOrDEr LEArNiNg
Michael is one of seven members of the Manhattan A team, one 
of two such New York-based teams that made up the Cornell-
Queen’s MBA class of 2011. He made the trip from Merion 
Station, PA, to attend classes three Saturdays a month at a 

boardroom learning centre on 
Park Avenue, near New York’s 
fabled Grand Central Station. 
Manhattan B occupied a facility 
across the avenue, close enough 
for discussions to reconvene 
after class at a neighbouring 
bar or restaurant. 

While these teams were separated by one of New York’s 
busiest avenues, their other classmates were spread from coast to 
coast across North America. From Seattle to Edmonton, San José 
to Ottawa, teams attended classes in their respective boardroom 
learning centres linked by real-time, interactive videoconferen-
cing technology that includes devices that enable students to raise 
their hands electronically to ask or respond to questions.

The A Team
MANHATTAN TEAM CELEBRATES THEIR GRADUATION FROM THE  
cornell-QUeen’s execUTiVe MBa PrograM AS IT MARKS FIVE 
yEARS OF CROSS-BORDER LEARNING & IVy LEAGUE COLLABORATION 
By SHELLEy PLEITER

There’s a new network of Queen’s 
alums spread throughout the U.S., 

thanks in part to the cornell-Queen’s
executive MBa program. 
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 “I admit, I was uncertain about the boardroom format at 
the start,” says Michael’s teammate Josh Robinson, VP Busi-
ness Development at Fidelity Information Services in New 
York. “I wondered if I was going to take to it. Our team caught 
on quickly, though. And there was an unexpected benefit: I have 
a much wider network than a more traditional, local program 
could have offered. I fly to most major cities in North America 
for my job, and now I have a network in those cities.”

Team member Ziad Fraiwat, a Program Manager with 
Goodrich Aerospace in Long Island, was able to take advan-
tage of the program’s extended reach. “I travel quite a lot for 
work,” he explains. “If I was in Seattle visiting a customer,  
I could always join the Seattle team for one of my classes.”

The sole woman on the team, Daniela Lara, a Vice 
President for Citi Private Bank, sings the praises of the inter-
national aspect of the program. “The networking is incredible. 
It’s been amazing to meet people from both sides of the border 
who work in different industries. The diversity of experience is 
yet another advantage of the program.”

Danny Szpiro, Assistant Dean for Executive Education 
at Cornell’s Johnson School and founding Director of the 
CQ-EMBA program, agrees. “The participants represent a 
far more diverse group of industries and backgrounds than 
could possibly be the case if they all came from a single city or 

region.” A student from Seattle, a high-tech hub, is exposed to 
people from Wall Street to Bay Street, and from the oil and gas 
industry in Calgary and Houston, he explains. 

A gLOBAL BuSiNESS PErSPECTiVE
Manhattan’s A Team demonstrates by example that the Cornell-
Queen’s program boasts more than just geographic diversity. Its 
team members hail from India, China, Israel, Lebanon, the U.S. and 
Mexico. Then there’s the class as a whole: “I’ve made important 
connections with classmates whose backgrounds range across the 
U.S., Canada, the U.K., Nigeria, Iran, Pakistan—you name it,” 
Daniela says.  “You really can’t ask for a better experience, given 
the increasing interconnectedness of the global economy.”

Lessons about the global economy were learned first-hand 
when the team travelled to Italy and Portugal in September 
2010, to complete their Global Business Project, a program 
requirement.  They worked with a leather goods manufacturer 
in Italy to help it address some of the management and oper-
ational challenges it was facing, and proposed strategies for 
growth. It was field research into the expanding distribution 
channels that brought the team to Portugal to explore oppor-
tunities for their client’s business there. 

The Global Business Projects offer students a great oppor-
tunity to apply the lessons learned in the classroom, says  

Queen’s and Cornell — a complementary partnership in substance and in style: Queen’s Goodes Hall (left) and Cornell’s Sage Hall  
(right) — 19th century victorian buildings that have been extensively renovated to house each university’s business school. 



Shai Dubey, who was QSB’s Director of the Cornell-Queen’s 
EMBA program until he moved to head up the Full-time MBA 
program in May. (Incoming Director Paul Roman is profiled 
on page 6.) 

“We’ve had tremendous success with the Global Business 
Projects,” says Shai. “Our students have provided such value to 
the companies they’ve worked for over the years that several 
of these firms have become repeat customers. Similarly, alumni 
have approached us asking that a team be assigned to their 
companies to help them tackle a particular challenge, from 
developing entry strategies to researching expansion opportun-
ities. Repeat business is definitely a sign of success.”

A COMPLEMENTAry APPrOACh
Both Queen’s and Cornell are renowned for excellence in 
business education, a factor cited by several members of the 
team in explaining their choice of this program over others. 

What surprised some is how seamlessly professors from both 
business schools coordinated their lectures. “It felt like every 
prof knew what the professor of the previous class had taught 
us, as if they’d actually sat in the classroom with us,” says  
Aner Zafrir, a Sales and Marketing Manager in New York’s 
diamond industry. 

“We see profs from both schools coordinating material 
across different classes to build outcomes that make for an 
interesting and enriching experience,” Mike explains. “There’s 
an outcome that is greater than the sum of its parts.”

TEAM DyNAMiCS
In talking about their experiences in the program, team 
members often finish each other’s sentences. Amid the good 
natured ribbing the tone is playful, the mutual respect palpable. 
“My teammates became my colleagues and friends. I couldn’t 
have done the program without them,” explains Jason Zhang, 

The global Business Project component has been so successful that  
companies return year after year to take advantage of the consulting  

expertise provided by CQ-EMBA teams. 

The entire CQ-EMBA Class of 2011 — all smiles before embarking on a Thousand Islands cruise.
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formerly an IT Project Manager with Sun Chemical in New 
Jersey. “We have a great balance, we all have different expertise 
and a high level of respect for each other.”

Pitching in and helping out was another team strength. 
“If anyone was struggling with a deadline, another teammate 
would offer to pitch in and help,” says Josh. 

Kris Chakravarthi, a Software Engineer from New Jersey, 
offers an example. “I was in the process of building a house, 
my wife had just had a baby—there were so many things 
going on in my life, I couldn’t have gotten through without my  
teammates.” 

“Kris is a humble guy, but that’s because he has such high 
expectations,” Aner interjects. “We’d be on a team call and he’d 
be right there. We could hear the baby in the background, but 
he was still in the meeting, still engaged and contributing above 
and beyond what we expected.”

ThE CANADiAN CONNECTiON
While familiar with their neighbour to the north, most members 
of the team hadn’t had much exposure to Canada before enrol-
ling in the program. After having completed their studies, all that 
has changed. Several commented on how much they’d learned 
about Canada from interacting with their Canadian counter-
parts and experiencing residential sessions in Kingston. 

They’ve also mastered some of the subtleties of the Canadian 
experience, including our affinity for a certain expression.

“I just heard this bad joke in the pub last night: How do 
you spell Canada?” Mike asks.  His response, “CND, as in C-eh? 
N-eh? D-eh?”  elicits groans and laughter from his teammates. 

Mastering the use of Canada’s most popular expression 
didn’t appear on the curriculum, but it’s one of many experi-
ences in cross-border learning that have made their MBA 
studies a unique experience for this tight-knit team from  
New York.  

 Visit the Photo gallery showcasing the remarkably similar architectural 
styles of goodes hall and cornell’s sage hall at  qsb.ca/magazine

www.johnson.cornell.edu

Click on ‘Alumni’, then ‘Cornell Enterprise Magazine’.   

cornell’S enterpriSe magazine Summer 
2011 iSSue includeS a feature on the  
VancouVer team’S experience in the  
cQ-emba program. read it online at: 
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Accounting Professor John Moore leads a class delivered via videoconference.

qsb.ca/magazine
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BeniTa warMBold AND 
HER TEAM AT THE CPP  

INVESTMENT BOARD 
HAVE CANADIANS’ BACKS

By HARVEy SCHACHTER

BENITA WARMBOLD, BCom’80, 
is comfortable with big numbers. 
That’s a good thing, since she 
encounters them daily in her role 

as Senior Vice President and Chief Operations 
Officer at the Canada Pension Plan Investment 
Board (CPPIB). For example, according to a May news release, the CPP 
Fund topped $148.2 billion in fiscal 2011, a $20.6 billion increase over the 
previous fiscal year. They’re impressive numbers, especially as world markets 
are still scrambling in the aftermath of the global financial crisis. 

Benita’s organization has but one client: The Canada Pension Plan. It 
invests all the money the pension plan holds in excess of immediate payout 
requirements, building the cushion to cover the future. It’s an important 
and noble task, one appreciated by this Commerce graduate who ironically 
chose to focus on accounting rather than finance while at Queen’s.

Managing the  
  nation’s nest egg
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Her strategy has always been to keep her options open, and 
it has worked very well for her over the years. Born and raised 
in Toronto, she followed her brother to Queen’s, choosing 
Commerce to give herself a solid foundation in business. In 
third year, it was a toss-up between finance and accounting as 
a career choice. “I still remember many all-nighters working on 
case studies in finance,” she laughs. In her final year, though, she 
opted for accounting.

She became a CA while working in Toronto with Peat 
Marwick Mitchell, the precursor of KPMG, auditing a wide 
variety of companies, although, ironically, none in finance, where 
her career was to blossom. Though she received several offers 
from other firms, she declined them and stayed with KPMG for 
nine years before joining the Canada Development Investment 
Corporation (CDIC). This Crown Corporation was formed in 
1982 to provide a commercial vehicle for the federal govern-
ment’s equity investments and to manage the government’s 
commercial holdings. 

During her eight years at CDIC she held numerous 
positions, her last as Executive Vice President. “The work was 
certainly challenging,” she says, recalling her role in the sell-off 
of the government’s stake in some storied companies, including 
de Havilland, Canadair, and the Hibernia oil fields development 
(originally taken on by the feds after Gulf had pulled out). With 
the CDIC winding down—it has since been reinvigorated, and 
she sits on its board—she joined Northwater 
Capital Management. Though not an invest-
ment specialist, she had accounting and 
CDIC experience as assets that helped her 
rise in the ranks, finally holding the position 
of Managing Director and Chief Financial 
Officer. In this role, she was responsible for 
overseeing many complex activities, from 
creating sophisticated investment structures to gauging their 
operational risks. That plunged her into the world of deriva-
tives, which, in the aftermath of the financial crisis, have lost 
some lustre.

 “Derivatives have had a struggle,” she acknowledges. 
“When used effectively and in a controlled fashion they are a 
very important instrument in capital markets, but they have to 
be understood. Too often, people don’t take the time to under-
stand what they are buying.” 

 She had been 11 years with Northwater when the phone 
rang in 2008 with an unexpected opportunity. Would Benita 
be interested in joining the Canada Pension Plan Investment 
Board? With her accounting, Crown Corporation, investment, 
and management experience, she would be an ideal fit for the 
position of Sr. VP and COO. This wasn’t just any organization. 
This was—and is—the largest investment pool in the country. 

“It doesn’t get any better in the world I work in,” she says 
of her decision to accept the position. “One, you are doing a 
great service for Canadians. Two, you are doing what you are 

doing in an organization that has the assets and the long-term 
mandate to do it in the best way possible.”

Assets did drop 18.6 per cent in CPPIB’s fiscal 2009, but 
have more than rebounded, gaining 14.9 per cent in 2010 and 
another 11.9 per cent in fiscal 2011. Overall, in the past 10 years 
the fund has generated an annualized return of 5.9 per cent. 
The Chief Actuary of Canada has declared the fund sustain-

able at the current rate of contributions for 
75 years.

Warmbold is married, with a son in 
third-year engineering at Queen’s. She 
lives in Toronto where she is active on 
several boards, including QSB’s Advisory 
Board, Queen’s Audit Committee, and 
the Alzheimer Society of Toronto. She has 

enjoyed keeping in touch with Queen’s classmates over the 
years, partly through her involvement with the University. 
“The network I didn’t know I was developing in Commerce at 
Queen’s has proved to be quite useful over the past 30 years,” 
she says. 

Her experience and impressive network have in turn 
proven valuable to her alma mater. 

“This is the second time I’ve had the opportunity to work 
with Benita in a governance role,” says QSB Advisory Board 
Chair Jim Leech, MBA’73, President and CEO of the Ontario 
Teachers’ Pension Plan. “The first was on the Board of Harris 
Steel Group, in a fairly male-dominated industry. We welcomed 
her onto the Board by appointing her Chair of the Audit 
Committee. Within months, the company was sold.  Quite the 
initiation by fire! 

“Her ability to adapt quickly to changing circumstances 
in unfamiliar territory is what makes her such a stand-out. All 
Canadians are fortunate to have her on the team that is working 
for our retirement security.”  

Advisory Board members Sharon Ranson, Iain Bruce, Benita 
Warmbold and Bill Thomas at the May Board meeting.

your money is safe, Benita insists.

The CPPIB is the 
largest investment 
pool in the country. 
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1945
John Edmund “Jack” Thexton (BCom) 
died Dec. 8, 2010, in Toronto. He was 
predeceased by his wife Betty and four 
of his siblings, including sister Eunice, 
BCom’52. Proud father of two, grandfather 
of seven, and great-grandfather of three. 
Jack was a member of Queen’s distinctive 
“Peterborough Gang”—‘regular’ and 
Summer School grads who formed their 
own kind of alumni “branch,” becoming 
close friends and very loyal alumni. His 
40-year career was with Ontario Hydro.

1948
Joseph Viner (BCom) and his wife Ruth 
marked their 60th wedding anniversary on 
March 11 in Boca Raton, FL. Among the 
80 well-wishers gathered for a dinner at 
the Boca Marriott the following day were all 
the Viners’ children, their spouses, most of 
their grandchildren (three had exams) and a 
great-grandchild. “It was a great weekend,” 
Joseph reports via viner18@rogers.com.

1953
george B. Macpherson (BCom) and his wife Judy were very pleased to have seven of their 
10 grandchildren with them last Christmas—the others being abroad. Another personal 
highlight of 2010 was George’s induction into the Vancouver Island University’s Sports  
Wall of Fame last Spring. He still operates his own firm, G.B. Macpherson & Associates  
(gbmacpherson@shaw.ca), in Nanaimo, BC, having spent 15 years in business manage-
ment after teaching at three universities. (He attended four.) Before settling in BC, the 
Macphersons had lived in every province west of Quebec and briefly in the U.S., England 
and Australia.

TeamMBa rides again!

If you’re a Queen’s alum and an avid cyclist, then Dave Wilson, 
BCom’64, has an invitation for you. He and his Team MBA are 

convening on August 21 in Blue Bell, PA, for another bike ride 
with Lance Armstrong, raising funds to fight prostate cancer.

For Dave, who heads the Graduate Management Admission 
Council (GMAC) in Reston, VA, this will be the 12th ride he has 
taken with his friend Lance, retired US Olympian and Tour 
de France biker. “I’ve lost too many friends to cancer,” 
Dave says. “That’s why I undertook in 2004 to create 
TeamMBA to see if I could get a team together for a ride.”

It’s been a seven-year success story. In addition to 
raising more than $400,000 for the Lance Armstrong 
Foundation, the MBAs have attracted business students 
from schools across the US to build homes with Habitat 
for Humanity, paint a high school stadium after Hurricane 
Katrina, prepare and serve meals in shelters for the  
homeless, and work  with inmates as part of the Prison 
Entrepreneurship Program—altogether donating  
thousands of hours and hundreds of thousands of dollars.

“In June I will turn 70,” Dave says; “I have committed 
that I will not only be 70, but I will ride 70 miles and I will 
raise $70,000 in the fight against cancer.” If you’re past 
pedaling, he’d welcome your pledge, but if you’d like to 

get to Blue Bell to join him for the actual ride, he’s promising 
“one very cool bike jersey.”

“you can ride as little as 10 miles or as much as 100,”  
he says, “or you can just come for the carbo loading.” He’ll 
be watching for mail at wilson@gmac.com. 
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1967
robert W. Sexty 
(MBA) has seen 
his successful 
2008 book, 
Canadian Busi-
ness and Society: 
Ethics and  
Responsibilities, 
go into a second 
edition (McGraw-Hill Ryerson, 2011) after 
the first one was adopted at universities and 
colleges across Canada. Robert designed 
his book for use in undergraduate courses in 
business ethics, business and society, social 
responsibility, and sustainability. The new 
edition brings up to date the rapidly changing 
fields of ethical theories in capitalism and 
corporate social responsibility strategies. The 
author outlines influences and controls on 
the corporation through regulation, govern-
ance, ownership approaches, stakeholder 
power, and the marketplace and also adds 
a section setting business in the context of 
the environment and globalization. Dr. Sexty 
retired in 2008 from teaching business 
administration at Memorial University, but 
continues to live and write in St. John’s, NL. 

1973
george Smith (BCom) was named a Fellow 
in Queen’s School of Policy Studies in 
December 2010 and has returned to 
campus to teach a negotiation course in the 
professional Master of Industrial Relations 
(MIR) program. George, a former Senior VP 
with CBC/Radio-Canada, will continue to 
focus on industrial relations and contribute 
to the School’s research, graduate degree 
and professional outreach programs.

1974
henry Dortmans (BCom) has formed Henry 
Dortmans Associates, a consulting firm 
that focuses on business telecom, IT, and 
infrastructure management. In addition to 
giving advice and sharing his insights and 
influence through his company, Henry is still 
writing his monthly eColumn, “On the Line.” 
He has a book coming out soon that collects 
the best of these columns: More Tips, Traps 
and Tricks. He still found time to host an 
annual charity golf tournament on May 25. 
For more, see www.henrydortmans.com. 

1975
John C. Eby (MBA) 
(Arts’74) and his 
wife Shelley (Arts’74, 
Ed’74) are living 
in Toronto. John 
retired from Scotia 
Capital five years 
ago and now has a 
second career as a 
corporate director. The Ebys are co-founders 
of Developing Scholars, a registered 
Canadian charity that supports grass-roots 
educational initiatives in Guatemala. Visit 
their web site (www.developingscholars.com) 
or write to john_eby@rogers.com

Doug Martin (BCom) plans to start semi-
retirement this summer by spending 
“a whole lot of time” with Kim, Gillian, 
Andrew—and Molson—up at the cottage 
the family recently acquired on Lake Joseph 
in Muskoka. He’ll continue to be involved 
in the running of his successful investment 
advisory and wealth management practice, 
Tuesdays through Thursdays. Doug is proud 
to note that daughter Gillian reached the 
halfway point of her Commerce’13 program 
in April. Email: doug.martin@td.com

1976
Peter Merchant (BCom) has taken on the 
role of General Manager, Real Estate, for 
Canadian Pacific Railway, working at  
CPR’s head office in Calgary, AB.

1978
Jacques Bonneau (MBA) has been appointed 
Chairman of ACE Tempest Re Group after 
five years as the group’s President and CEO. 
The company is the global reinsurance brand 
of the ACE group, with operations in both 
property and casualty and life reinsurance. 
He currently resides in Hamilton, Bermuda.

Jennifer (White) Camelford (MBA) retired 
from her market research career in 2010. 
Her company, Camelford Graham Research, 
was sold to Ipsos and is now known as Ipsos 
Camelford Graham. Jen got her retirement 
off to a good start by enjoying the winter in 
Florida with husband Jim and playing plenty 
of golf. To learn who’s the better golfer, ask 
jencamel@rogers.com

1979
Tim Schaffter (BCom) and his wife Diana 
(Royal) (BSc’79) send classmates “news 
from the field”—their field being on the 
other side of the world. Until last May, Tim 
was working on a four-year contract in 
Kyrgyzstan, heading the UNICEF Office’s 
successful implementation of a model for 
community-based kindergartens in the 
country’s rural areas. In February 2010,  
he was joined by fellow QSB graduate 
gerard Peart (Com’84), sent by the World 
Bank to help enrol greater numbers of 
even-younger children in pre-kindergarten 
programs. Also early in 2010, Tim and 
Diana were visited in Kyrgyzstan by Samphe 
Lhalungpa (MPA’82), head of the UNICEF 
Office in Turkmenistan. Then last May, 
the Schaffters moved to Laos, once again 
working in the field of early childhood 
education. Tim is head of the UNICEF Office 
and Diana is working with Save the Children 
Federation. Together they are helping the 
Laotian Ministry of Education strengthen 
their national kindergarten program.  
They’re concurrently developing a children’s 
moral education class curriculum for a 
national project by the Baha’i Community. 
They would be happy to welcome any 
Queen’s student or grad passing through 
Laos: timschaffter@gmail.com



36 MAgAziNE  sUMMer 2011  

1993
Jacqueline (Williams) Chilton (BCom),  
along with her husband Lewis and their two 
children, is currently residing in California’s 
Napa Valley, where she is a partner in the 
strategy consulting firm Glenbrook Partners 
and also co-owner, with her husband, of 
the yountville Deli. After the state elections 
last November, Jacqueline was sworn  
in as a newly elected member of the  
Napa Valley Unified School Board.  
(jchilton@queensbusiness.ca)

Michael Stein (BCom) moved back to 
Moscow in December 2010 to join Otkritie 
Investment Bank. His job is to help the 
firm build relationships in Russia with both 
institutional and hedge fund investors.

1995
Jim McPherson (BCom)  
(jim@quilty.ca) is  
excited to announce that  
he has joined Owen  
Quilty, CA, to form  
Quilty McPherson LLP  
Chartered Accountants.  
They have two Ontario offices, one in 
Midland and the second (opened in 
March) in Wasaga Beach.

Charles T. Kidd (EMBA) is still enjoying the 
Indonesian way of life with his partner 
Nila and their 14-month-old daughter 
Aiysha. Charles writes that all his fellow 
EMBA alumni are always welcome to 
visit the Kidds in their garden paradise. 
(CKidd1995@queensbusiness.ca) 

John Stephenson (BCom), who still lives in 
Peterborough, ON, was named President 
and CEO of Peterborough Utilities Group 
in February. He had previously held the 
position of Chief Financial Officer and Vice 
President of Corporate Services.

1984
Shelagh M.r. Campbell (BCom) success-
fully defended her doctoral dissertation in 
December 2010 at Saint Mary’s Univer-
sity and was awarded the degree of PhD 
(Management). Shelagh is staying in the 
Maritimes as Assistant Professor in the 
Department of Management at Saint  
Mary’s Sobey School of Business.

Janet Mann (MBA) was honoured in 
November 2010 with a commendation for 
“service benefiting the Office of the Queen’s 
representative in the yukon.” The Terri-
torial Commissioner holds an appointment 
comparable to that of provincial Lieutenant 
Governor. The current yukon Commissioner, 
Geraldine VanBibber, presided over the 
ceremonial presentation to Janet. The Vice-
Regal and Commissioners’ Commendations 
were established in 1998 and are processed 
by the Chancellery in Ottawa.

1990
Patrick Lee (BCom) was the subject of an 
interview in The Globe and Mail in February 
about his work with Pinnacle Ventures, a 
private venture capital firm in Palo Alto, CA. 
Patrick discussed funding for technology 
companies and how the U.S. and Canadian 
markets differ.

Wayne A. Waters 
(BCom) passed away 
peacefully at home 
in Brampton, ON, 
on March 2 after a 
five-month battle 
with cancer. He 
leaves his wife of 29 
years, Patricia (Patty) 

Maloney, Com’81, and daughters Leigh, 
NSc’08, and Amanda, Ed’11. Wayne had 
been a very active volunteer in Brampton 
for many years, recently serving a term 
as Board of Trade President (2006-7). 
At his passing, the Brampton Guardian 
reported city-wide mourning for the loss 
of a committed “community leader” and 
listed the many groups to which Wayne 
had devoted himself in Brampton and 
the GTA (www.bramptonguardian/news/
article/962664).

1983
Susan Eileen (Cameron) Cook (BCom) 
died in December 2010 at the Montreal 
Neurological Hospital after a lengthy battle 
with frontotemporal dementia. She was 
50. Those left to mourn Sue include her 
husband and classmate, Richard “rick” 
Cook (Com’83), their children Kevin, Trevor 
and Lynsey, her mother Catherine Cameron 
(the late Hugh), and a large family of 
siblings, in-laws, nieces and nephews.  
Sue came to Queen’s from Toronto, met 
her life partner in Dunning Hall, and 
they went off as newlyweds to Lausanne, 
Switzerland, for a two-year adventure after 
graduation. Then they settled in Mont-
real to raise their family. Friends say Sue 
brought passion, joy and commitment to 
all her undertakings—family life, charities 
and sports teams—and her kind nature, 
grace, and radiant spirit earned her many 
enduring friendships. 

Dave Marston (BCom) is living in Bergen 
County, NJ, where he heads a manage-
ment consultancy for Fortune 500 
companies looking to strengthen their  
business strategy and cost structure.  
“I’d be happy to hear from classmates 
whenever you’re in the NyC area,” he 
writes. Email dave_marston@yahoo.com.
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Andrew hungerford (BCom) married Stephanie 
Biela on July 17, 2010, in Vancouver, where  
they have lived since returning to Canada. Among 
the many Commerce alumni who came from far 
and wide to celebrate the wedding were Chris 
Farkas, Kenny Grewal, Vineet Mitera, Akash 
Kapoor, Bobby Karabatsos, Allison Knudsen, 
Heather Lielmanis, Jim Dennis and Jason 
Gould. There were many Queen’s alumni among 
the extended family that day, as well, notably 
Andrew’s siblings—Geordie (Sc’94), Michael 
(Artsci’94) and Janie—and great-aunt Dr. Monica 
Murdoch (Arts’47, MA’52). Andrew has a real 
estate company called Hungerford Properties 
with his brother Michael and father George.  
They recently launched a real estate private 
equity fund that focuses on refurbishing and 
redeveloping properties in Western Canada.  
(ahungerford@hungerfordproperties.com)

Megann Willson (MBA’95) and her 
husband Steve have just added new online 
and mobile qualitative research services 
to the toolkit of Panoptika, the market 
research company they founded in Toronto 
in 2001 (www.panoptika.com). “We’re 
really excited,” says Megann, “about 
the possibilities this opens up to reach 
customers where they live and shop.”

1996
Julie K. Anderson (BCom) and Michael Jones 
(Artsci’94) are thrilled to announce the birth 
of their son Alexander on Jan. 6. Mike and 
Julie live in Ottawa and have another son, 
Benjamin, 2, who is loving the role of big 
brother. Julie (jkajones@live.com) is currently 
enjoying maternity leave from Accenture.

rob renaud (BCom) was named 2010 Broker of the year by the 
Society of Industrial and Office Realtors. Rob, V-P of Advisory 
and Corporate Services for Newmark Knight Frank Devencore in 
Toronto, has 15 years’ experience in the international corporate 
real estate service sector. Besides being named his company’s 
top producer in 2010, he is also a regular media commentator 
on corporate real estate markets. Rob, his wife Sarah (Bryant) 
(Artsci’96) and their sons Hunter (6) and Jake (3) live in Toronto. 
(rrenaud@devencorenfk) 

Watch your mailbox for more information!

F i r S T  A N N u A L  
QSB Fall Open house
Join us for a new tradition — the first annual  
Queen’s School of Business Fall Open House on 

Saturday, October 22, 2011.

EvEnt highlights:

 QSB brunch hosted by Dean David Saunders
 Student-led tours of Goodes Hall  
expansion (goodeshallexpansion.com)

 Gaels football game
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Mark Vrooman (BCom) and his wife Jackie 
are pleased to announce the safe arrival on 
Dec. 18, 2010, of Kelsey Jacqueline, born 
at home in Ajax, ON, and weighing in at 
9 lbs. 12 oz. Siblings Luke (6) and Avery 
(4) are proud and excited about their new 
sister, and the Vroomans are all looking 
forward to life as “a party of five.” Mark is 
an assurance partner at Ernst & young. 
(mark.vrooman@ca.ey.com) 

1997
Elisha S. Ballantyne (BCom) is looking 
forward to a return to the Toronto area  
after seven years in Minneapolis, MN.  
As Divisional Merchandise Manager of 
Apparel and Accessories for Target Canada, 
she’s excited to bring “Tarjay” north of the 
border. For old friends looking to reconnect, 
she’s at elisha.ballantyne@target.com.

Michael Fahey (NMBA) (Sc’94) was recently 
appointed Executive Director, Europe/
Canada, for MSD/Merck Global Services 
(GHH IT). He is based in Paris with his 
“better half” Marie Josée, TV personality 
and Cordon Bleu chef, and their  
daughters Sarah-Michelle and Kathryn.  
(fahey.mikeb@gmail.com)

1998
Jeremy W. Estabrooks (BCom), after eight 
years of practising law in New york and 
Moscow, is back in New york as the banking 
law and financial services regulatory editor  
at Practical Law Company (PLC). Based in 
the US (New york) and the UK, PLC is an 
international online and print publication 

Jennifer (grantier) Purves 
(BCom) and her high 
school teacher husband 
Neil (PHE’98) are excited 
to announce the arrival 
of Bradley John Alvin 
in Ottawa on Sept. 12, 
2010. Bradley was warmly 
welcomed by his sister 
Katie and brother Alex.

2000
Dave rodgerson (EMBA) 
was recently promoted 
into a new assign-
ment at IBM. He now 
has responsibility as 
IBM’s Senior Marketing Manager, Retail 
Industry, for North America. Over the past 
several months, Dave has been speaking 
across the United States and Canada about 
consumer adoption of new technologies. 
(rodgerso@ca.ibm.com)

2001
Michael Mahon (MBA) (michael.mahon@
bdc.ca) has a new position in Montreal 
as Director, Strategic Initiatives, BDC 
Venture Capital. He will play a leading role 
in building out BDC’s efforts to develop a 
healthy VC ecosystem in Canada via four 
key strategic initiatives: strategic investments 
(particularly in the angel investing asset 
class), entrepreneurship development & 
mentoring, increasing the global connectivity 
of Canadian companies, and strengthening 
BDC VC’s visibility and impact in the market.

with an expert team of 200 providing  
overviews of legal and transactional issues  
for some 100,000 practising lawyers  
around the world. For a personal update:  
jeremyestarbrooks@hotmail.com (See 
Jeremy’s feature story “A Russian Detour” 
on page 19.) 

Dana (grant) Williams (BCom) recently 
relocated to San Diego, CA, with her 
husband Craig and 1-year-old daughter, 
Charley Margaret. She is loving her current 
title of “Charley’s Mom.” If you are passing 
through San Diego, please e-mail  
danagrantwilliams@gmail.com. 

1999
Alexander Chu (EMBA) has moved to Hong 
Kong and accepted a position with Morgan 
Stanley as Director, Global Derivatives 
Project (Asia Region).

David S. Lahey (EMBA) says he’s 
happy to report that “all the great 
teachings of the School of Busi-
ness have served my company 
well. Predictive Success Corpora-
tion was named to the Ernst & 
young Entrepreneur of the year 
list. The lessons from Elspeth 
Murray and Shawna O’Grady 
served me well! Life is good  
with an MBA from Queens!”
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Christopher Macintyre (BCom) has gone 
global in a major way. In February he 
was named Vice President, Corporate 
Development, for Lara Exploration Ltd. 
His responsibilities include corporate and 
project finance, strategic development 
and corporate communications. He is also 
VP Corporate Development for Reservoir 
Capital Corp., a renewable energy develop-
ment company in Southeast Europe, and 
Executive Director of Reservoir Minerals 
Inc. Lara is a prospect generator dedicated 
to the identification, acquisition and explor-
ation of precious and base metal deposits 
and other resource opportunities in South 
America. Chris splits his time among resi-
dences in Belgrade, Serbia and Toronto.

2002
Kate Whimster 
(BCom) graduated 
from the Canadian 
College of Naturo-
pathic Medicine in 
2010, receiving the 
Governors’ Award 
of Excellence for 
outstanding academic performance. As a 
licensed Naturopathic Doctor (ND), Kate is 
accepting patients at locations in Midtown 
and the Beaches in Toronto. In addition,  
she offers seminars and consultations and 
writes articles on a wide range of health 
topics for businesses in the GTA.  
(www.wavelengthwellness.com) 

2004
Suzanne (Wendorf) rondeau 
(BCom) and husband Adam 
are keeping busy with three 
little munchkins at home. 
Josephine Jeanne was born 
on October 1, 2010 and is 
baby sister to Amelia (age 
4) and Henry (age 2). Life is 
full of fun and adventure as 
they experience it through 
the eyes and minds of 
young children. Suzanne 
is currently on maternity 
leave from her position as 
HR Business Partner at 
Ericsson Canada in Ottawa.

2002
Faizal hasham (EMBA) and his wife Safeena 
have moved back to Ottawa after a year in 
Philadelphia, PA, and now have two sons: 
Khaleem, 3, and Zahaan, 1. Safeena has 
an ENT surgical practice, and Faizal is 
Executive Director, Business Development, 
at Rolta Canada Ltd. “I’m amazed that next 
year is the 10-year mark post MBA,” he 
says. “Life is good!” (fhasham@gmail.com)

Carolyn rogers (NMBA) is now CEO of the 
Financial Institutions Commission in BC. 
She has also been appointed the province’s 
Superintendent of Financial Institutions, 
Superintendent of Pensions, Superintendent 
of Real Estate, Registrar of Mortgage Brokers 
and CEO of the BC Credit Union Deposit 
Insurance Corp. Most recently, Carolyn 
served as Assistant Deputy Minister at the 
BC Public Service Agency, Client Services.

Laura (Williamson) hearn (BCom) and her 
husband Aubrey are delighted to announce 
the birth of their first child. Emily Karen 
Mary was born at Sunnybrook Hospital, 
Toronto, on Oct. 16, 2010, weighing 8 lbs. 
7 oz. Laura works in marketing at TELUS, 
but is currently enjoying “a wonderful  
year-long maternity leave.”

Send an 
Alumni Note  

Update
 Tell your classmates what’s 
new with you!

 latest Updates will appear 
on QsB Magazine online 
and in the next print issue

 don’t forget to include  
a recent photo!

it’s easy!
go to qsb.ca/magazine

Or mail your submission to: 

Queens school of Business 
kingston, on, canada
k7l 3n6
attn: shelley Pleiter
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Arif Somji (EMBA) recently 
relocated to Canada after 
a five-year stint abroad. 
He’s currently Managing 
Partner, Business 
Development, at Schooley-
Mitchell Telecom Consult-
ants in Mississauga, ON. 

Arif would welcome contact with classmates 
at ahsomji.phx@gmail.com.

Adam Stevenson 
(EMBA) was named 
VP and Head of 
Operations for TAO 
Solutions Inc. in 
December 2010. 
TAO is a software 
development firm 
that specializes in 
mortgage and other 
asset securitization 
technologies. Adam oversees all aspects of 
the internal company operations, as well as 
sales and professional services. The family—
Adam, Reyna and son Owen—is still based 
in Whitby, ON, and can be reached via 
adam.stevenson@taosolutions.ca.

rob Arnoth (EMBA) is at the end of the line! 
In March, Rob made it to the southern-most 
point in the continental United States: Key 
West, FL. He’s shown here at the termina-
tion of US Hwy.1, which runs 3,825 km. 
south from the Canadian border.  
(robarnoth@attglobal.net)

2005
Sophie De Villers (EMBA) died of cancer 
in Hull, QC, on Feb. 21. She was 50. 
Sophie is mourned by her husband, Wayne 
Bowers, her mother Thérèse Lévesque, 
a large family of siblings, nieces and 
nephews, many friends, and her colleagues 
at Canadian Blood Services (CBS), where 
she was Vice-President, Strategy Manage-
ment. Sophie joined CBS at its inception, 
September 1998, initially as Executive 
Assistant to the CEO. In successive roles, 
but particularly through the Office of 
Strategy Management set up in 2005 when 
she completed her Queen’s degree, she 
played an integral role in helping shape the 
transformation of Canadian Blood Services 
into the world-class organization it is today. 
Her leadership abilities, far-reaching vision, 
remarkable insight and committed passion 
are credited with putting CBS among a very 
few organizations globally to be inducted 
into the Balanced Scorecard Strategy Hall 
of Fame. When she took ill, Sophie was 
heavily involved in developing an integrated 
national system to improve organ and 
tissue donation and transplantation.

Mohamed Amin Jagani (EMBA), after 
winning the QSB New Venture Prize for  
2005, launched Clinetica, Inc. and has 
grown it to such a successful pharma-
ceutical and healthcare consulting firm 
that he and his partners will soon be 
launching another new venture, Hayyan 
Healthcare, Canada’s first clinical trial 
pharmacy. Hayyan Healthcare will include 
a compounding pharmacy, a medical and 
wellness clinic and an on-site infusion 
centre. To see how excited they are,  
email mjagani@clinetica.com

2006
Sean Whitehead (MBA) and Jennifer Kent 
welcomed Madison Paige on Feb. 1 in 
Oakville, ON. Excited big brother Cameron 
is looking forward to teaching his sister how 
to eat chicken and play with trains.

2007
Biswajit Das (MBA) was married in India 
in December 2010. He is shown with his 
bride Smruti on their wedding day.  
The couple make their home in Bangalore. 
For more, email biswajit@gmail.com

Follow us on  
Facebook & Linked-In

facebook.com/ 
QueensSchoolofBusiness

linkedin.com/company/ 
queen’s-school-of-business
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2008
Kyle C. Norton (BCom) and some associ-
ates recently opened the OpenMat Mixed 
Martial Arts Academy, a 5,000-sq.-ft. facility 
in downtown Toronto. OpenMat offers 
world-class instruction in Brazilian Jiu-Jitsu, 
Muay Thai Kickboxing, wrestling and mixed 
martial arts for beginners and advanced 
students. They’re offering a free 30-day 
trial, so, classmates, feel free to drop in 
at 593 yonge St. (between Wellesley and 
Bloor) or at www.openmat.ca.

Sean M. Taylor (MBA) 
was just promoted 
to Senior Product 
Manager with 
Chrome Systems  
in Portland, OR, a  
business unit of  
DealerTrack. In this 
role Sean will be 
directly responsible for Chrome’s suite of 
vehicle description products as well as all 
data services for the U.S. and Canada. 

2009
Deepankar (Deep) Dey (MBA) and his wife 
Priyanka are delighted to share the arrival 
of their little bundle of joy—their cute little 
daughter Anushka—on Jan. 20 in Toronto. 
Email deepankardey@gmail.com

Frank Wisehart (MBA) 
has been hired as 
Director of Business 
Advisory for Schneider 
Downs, a regional 
audit, tax and advisory 
firm in Columbus, OH, 
and Pittsburgh, PA. 
(fwisehart@schneiderdowns.com)

Michael yurechuk (AMBA) has started  
his own energy services firm offering 
electricity and natural gas procurement 
solutions for business customers across 
Canada. Michael advises that “many 
managers didn’t have the time, resources 
or expertise necessary to create, imple-
ment and measure an effective energy 
purchasing strategy—until now.” His  
solutions are at www.energyengine.com  
or via myurechuk@energyengine.com. 

2010
Bernard Leduc (EMBA) trekked to Mount 
Everest Base Camp in May as part of an 
event to raise funds for Ottawa’s Montfort 
Hospital Foundation. Sponsorships are 
most welcome. Check out  
https://www.cgiottawa.com/ERDS/ 
Default.aspx?evt=38

rafael J. Lopez de Azua (EMBA) has moved 
his family to Mason, OH (near Cincinnati) 
to take a job with P&G as Assistant Brand 
Manager in global Oral Care (Crest & Oral-B). 
“We are all very exited as the family takes 
another step in this adventure,” he writes. 
(Rafdeazua@gmail.com)

Mindy Mok (MBA) married Matt Sikstrom at 
Knox Chapel in Toronto on Sept. 4, 2010.  
A number of her MBA classmates 
attended. Recently, Mindy made an 
exciting career change, joining BMO 
Nesbitt Burns as an Investment Advisor, 
working with individuals on issues 
surrounding financial planning, such as 
retirement and tax minimization strategies. 
“I would be happy to connect with Queen’s 
classmates at mindy.mok@gmail.com.”
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Local Business Club Executives organized a multitude of events since the winter. Check out a  
selection on these pages and at Alumni Central at www.queensbusiness.ca

1  2  3 : Calgary QBC event with Adam Legge, President and CEO of the Calgary Chamber of Commerce. 
4  5 : Holiday Social in December in Calgary. 6 : Jane Peverett, MBA’81 spoke on ‘Career and Leadership’  

in Calgary in April. 7  8 : Prof. Bill Cannon and alumni in New york City at his April presentation. 
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9  10  11  12  13 : Bruce Sellery, BCom’93, packed them in at his book tour of Business Clubs in Montreal, Ottawa,  
Toronto and Vancouver. 14 : Robert Deluce, President and CEO of Porter Airlines spoke to the Toronto QBC in March. 
15  16  17  18 : Toronto QBC hosted a presentation by Isadore Sharp, Founder and Chairman, Four Seasons Hotels in 
April. Other QBC events not shown include: Danielle Smith, Leader of Wildrose Alliance Party of Alberta, in Calgary; 
Dean David Saunders in Hong Kong; Tom O’Neill, BCom’67, Chair of BCE Inc., retired Chair CEO of PwC Consulting  
in Toronto; and Ryan Garrah, MBA’04, General Manager of Emerson Technologies in Waterloo. 
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Business career centre  613.533.6715

development & alumni relations 800.267.7837

office of the dean 613.533.2305

commerce  613.533.2301

MBA PrOgrAMS

Queen’s MBa (full-time) 888.621.0060

Queen’s executive MBa/cornell-Queen’s executive MBa 888.393.2622

Queen’s accelerated MBa for Business graduates 888.460.5869

grADuATE STuDiES

Phd & Msc 613.533.2303 

Master of global Management/ 
Master of Management in finance 866.861.1615

EXECuTiVE EDuCATiON

Queen’s executive development centre

kingston: 888.393.2338 

Toronto: 416.214.9655

CENTrES

QsB centre for Business Venturing 877.955.1800

QsB centre for responsible leadership 613.533.2366

ca-Queen’s centre for governance 613.533.3254

The Monieson centre 613.533.2350

Queen’s executive decision centre 613.533.6681

If undeliverable, please return to:

Queen’s School of Business 
Marketing & Communications
Kingston ON K7L 3N6

Canada Post Publications Agreement Number 40063794

ContaCt Queen’s sChool of Business
BuSiNESS.QuEENSu.CA   |   877.533.2330


